SECTION-2:
Primary logo analysis

. Iwisa No.1 has a very distinctive and bold
typeface which is highly recognisable and easy
to read. The entire logo makes use of the core
colour palette for differentiation and brand
recognition.

. The logo utilises a shield that also uses all the
core brand colours, it adds weight to the logo
and houses the key call-out.

. A key call-out is used in the logo No.1, further

creating impact, uniqueness and brand
recognition.

. As part of Iwisa No.l's 70 year anniversary
celebration, your artwork and design need to
showcase the 70-year logo in your final
submission across all four templates. This logo
is integral to the brand's communication in 2026
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SECTION-3:

Primary logo colour usage

There are four primary colours in the Iwisa No.1
brand. Here are the full-colour breakdowns for
various platforms and usage.

Hex  ffffff

RGB R255 G255 B 255
CMYK CO MO YO KO
PANTONE white

Hex CODBOO

RGB R85 G219 BO
CMYK C34 MOY 100 KO
PANTONE #c7da2c
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- Shortlist Top 20 designs
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. Select 5 finilists

- Top 3 finalists and Overall Winner
chosen by an expert panel.
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1st PLACE

. Mac Book Pro ( Valued at R35 000)
- R10 000 Cash Prize

2nd PLACE

- iPad (Valued at R15 000) + Apple Pencil
(Valued at R2000)
- R5 000 Cash Prize

3rd PLACE

- R5 000 Cash Prize
- Noise cancelling headphones
(valued at R2000)
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